Brandmeliers

We create True Branded Brands!
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Brand value is on the rise and Is critical to your business,
contributing between 28%-40% of a company's total value®

In a world where we all have access to almost the same tools, markets are increasingly
complex and competitive. A branding strategy guides you to connect deeply with your
customers, humanize your brand and grow by differentiating yourself from the competition.

* Brand Vaolue percentage of the main S6P500 companies | 2024

The objective of the Bamboo Method is to achieve the growth
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|hink of Branding as peopie’ s Personality...
I'matwhich differentiates us from otners, the Image and reference, the nanits, the customs,
our way ot communicating, of relating, basically, our way or being
I'nis Nelps us understanad branding as an essential discipling In busInNess, wnich Seexs to

pOsItion your prana from autnenticity In a unique ana ditferential way, estanlisning a
connection witn your clients and generating an impact on your community.

What are the benefits of brandaing?

ISE Brand value througn...
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& Understanding your client, competition, improve positioning and perception

and the market in general through pricing technigues

S L lca e IS UNICEVIIe pTOpUSIHON o jﬁ Create a visual and communication identity
difrerentiate frrom competitors. [hat IS consistent with your message
O Jevelop an emotional connection with @ Address the short, meaium ana long-term
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the client througn your corporate culture approach giving clarity to the project
@ Jotain larger profit margins compared @ Lompanies that invest in branding
{0 competitors emerge stronger from crises
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/Vhat IS the process?

Ihe Vision

Ine Reality. |

= @ Idea | Concept @ Purpose
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I Culture and Values ) Ecosystem

B Jevelopment

below we present the areas we can address,

giways taking into account the specific needs of your project
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/VE KDelleVe tnat tne ciarity o] the strategy wiil iead to tne success of your

project, and We are nere to nNeip you every step oy the way

We commit to your project as If it were our own,
we like to enjoy it, to give our best, we are honest, transparent and dedicated,
even quite nerdy, SO you can expect us to share books, movies, music, articles and
things about personal development.

We consider clients as friends, we like to share experiences from enjoyment,
like coffee and deep conversation, homemade food and good wine,
or dinner at the Restaurant to toast to success.
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